The Miracle Mile or ‘Media Mile?’

By CLARE DeBRIERE
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i ed the strip of Wilshire Boulevard
between La Brea and Fairfax avenues from
farm land into a bustling commercial dis-
trict in the early 1920s,

The Miracle Mile successfully lured
businesses away from downtown Los
Angeles, as it was planned to attract and
serve automobile traffic instead of pedes-
trian shoppers. By the 19405, "the Mile®
was one of Los Angeles” most coveted
commercial districts, Major retailers, such
as Desmonds, Silverwood's and May Com-
pany, opened shop there and the 17-block
stretch soon became known as the
Champs d’Elysee of Los Angeles

In the 1960k, the arca began to experi-
ence a decline due to the rise of suburban
shopping malls, as well as the development
of high-rise finandal and busines districts
in downtown and Century City. Despite the
opening of LACMA In 1961 and construc-
tion of several office towers during the
19505 and “60s, the Miracle Mile's decreascd
importance as a retail
negativel paactexd i

Although the Mile
the 19805 with the
museums, carming t
Row,” and the completion of numerous
high-rise office complexes, the commercial
real estate debacle of the late 1980s and
carly 1990s put the arca’s revival on halt,

Proving that it's still worthy of its namw,
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the Miracle Mile has seen a steady resur
gence since 1993, While there are many
reasons for this, including the conversion
of the El Rey Theater into a live perfor-
mange venue and the opening of t
som Automaotive Museum, th
revival of the Mile has boen
by the many media companies that chose
to relocate o open offices there
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wxl a 334 million renovation of
18 from top to bottom, which
wits completed in June 2008, Essentially,
we took what had become a decr
buildir
gically
that r KISLS AN OCCUPAnCy rate of
mare than %) percent, despite the eco-
nomic recession. Many of our tenants are
some of the city’s top media companies,
In December 2008, the venerable Hol
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i Variely moved its
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5 and operations
to 5900 Wilshire, taking 55,000 square

feet on the top 5. Althougt
Variety had had of a different

building in the Miracle Mile since the
90%, The Ratkovich Cc
! reement that fit

car

ered Va
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its current needs for exp,
aled branding opportunity to pl
xd moniker at the top of 590
Wilshire. In good company with Variety
are several other major media outlets,
including the Los Angeles burcau for the
New York Times, Los Angeles Magazine and
radio station KSWD-FM 100.3 ("The
Sound”). Other media companies at 5900
Wilshire include popular publisher of
anime and manga, TOKYOPOP, Target
Media Partners and Studio 4 Networks.

Looking at the Miracle Mile arca as a
whole, there are literally dozens of media
organizations, including, but not limited
o Hollywood Reporter; Billboard Magazine;
Los Angeles Business Journal; Angelerso; Bev-
Hills 90212, \ppetit; Architectural
t wnt Television, E!
Mews and E!C ; Style ( s Dr.
Phil; CBS Radio; Hanley Wood; and,
Conde Nast,

The Miracle Mile is attracting top
panies for a variety

f reasons
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the Mile offers casy acoess to
studics in these opposing sides of town, as
well as those in Hollywood, Burbank and
Culver City. It is also a convenient meet
n. Another appealing feature is
I foor sy with adverti

and public relations firms on the Mile
such as MeCann-Erickson, Leo Burnett
Edelman, mPRm and Ma
& Lec. Finally, as seen with Vari
hly visible opportunities for brand-

ing exist.
Other attractive features of the
£ d Mile includle the area's plethora

of Class A properties offering competi-
tive lease rates, which are typically
tower than those on the west side. Our
tenants enjoy the n borhood feel
and cultural institutions within walking
distance along the Mile, such as
LACMA, Broad Contemporary Art
Muscum, Page Muscum at the La Brea
Tar Pits, Craft and Folk Art Museu
and the Petersen Automotive Muse
The Miracle Mile is in close prox;
imity to the Farmers Market and The
on Third §
and La Brea Avenue such as Campanile
and Luna Park, and after-hours hang.
outs like the El Rey Theater. The area
also offers live-work opportunities with
new mixed-use developments
: Wilshire Boulevard
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: new Broad Contem-
m, additions to
“ments, we
expect the trend of media organiza-
tions relocating 1o the Miracle Mile to
continue well into the future,
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